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The University rf Dayton 
LEE IACOCCA, MEET PLATO ••• 
DAYTON HUMANITIES INSTITUTE 
TO DRAW CEOS AND SCIENTISTS 
News Release 
DAYTON, Ohio, February 14, 1989--Movers and shakers from business, science and 
industry are expected to enroll at the University of Dayton this spring to study 
Plato's Republic, Niccolo Machiavelli's The Prince, David Henry Thoreau's "Civil 
Disobedience," Arthur Miller's Death of a Salesman and other works. 
The University's first annual Dayton Humanities Institute, to be held May 7-26, 
will treat the theme "Freedom and Responsibility: Public and Private." 
"The program is designed for fast risers, for the next generation of CEOs,'' said 
Frank Henninger, an English professor and director of the Dayton Humanities 
Institute. One of the few universities in the nation to offer in-depth seminars for 
busine~s leaders, UD's Humanities Institute is modeled on successful similar programs 
at Dartmouth College, Williams College, Stanford University and the Alpine Institute. 
An interdisciplinary committee has been working since July 1987 to plan the 
institute, an idea suggested by UD president Brother Raymond L. Fitz, S.M. The 
President's Office has funded the program for three years. 
"During a three-week seminar each year middle- and upper-level managers and 
professionals will be exposed to the best the humanities can offer ••• by the best 
faculty the University can offer. With expert guidance, participants will explore 
the greatest ideas civilization has shaped. As experts in every field tell us, those 
with such experiences are better prepared to shoulder the most challenging tasks of 
management and leadership," Fitz said. 
Paul Benson, an assistant professor of philosophy, and Joyce Durham, an 
assistant professor of English, will serve as the principal faculty for this year's 
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seminar. Contributing faculty will represent such disciplines as religious studies, 
history and business. 
Material selected for the institute has been drawn from classical and 
contemporary thinkers and writers. Through works such as Sophocles' Antigone, 
Herman Melville's "Bartleby the Scrivener" and Henrik Ibsen's Enemy of the People, 
participants will examine questions of corporate, state and personal responsibility. 
"One of the best ways to learn how to manage people is to understand the issues 
raised by the humanities," Henninger said. "The Iliad is a wonderful example of good 
and bad management." 
Noting that the study of the humanities provides communication and general 
"people skills," Henninger said, "People who major in business get jobs more easily. 
People who major in liberal arts get jobs with greater difficulty. But sometimes 
after 15 years on the job, the liberal arts majors are managing the business majors." 
Skills most likely to lead to career advancement are taught by the humanities--
especially the abilities to get along well with others, speak well and write well, 
Henninger maintains. "If you're sensitive to what Shakespeare says Henry V is think-
ing about the night before the Battle of Agincourt, you're sensitive to the sorts of 
requirements for effective behavior and success in any crisis involving others." 
Organizers believe that after being challenged by some of the richest thinking 
that civilization has produced, seminar participants will return to their profes-
sional and community responsibilities refreshed with new insights and perspectives. 
The fee for the 1989 Humanities Institute is $3,500, and includes all food, 
lodging and recreational activities. For more information, call Frank Henninger at 
(513) 229-3417 or 229-3434. 
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EDITOR'S NOTE: Local business leaders and University administrators will be invited 
to test-runs of the program, which will include sample lectures, on 
February 28 or March 2. To arrange media coverage, call Frank 
Henninger at (513) 229-3434. 
